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made up of a holistic atmospheric environment while an online casino’s atmospheric cues 











the following questions: How does the holistic environment of an online casino affect 
JDPEOHUV¶FRJQLWLYHDQGDIIHFWLYHVDWLVIDFWLRQ"+RZGRHVWKLVLQWXUQDIIHFWEHKDYLRUDO









































































































Description of Theoretical Model
'UDZLQJRQWKHH[WDQWOLWHUDWXUHDQGKLVWRU\RIRQOLQHJDPEOLQJDWKHRUHWLFDOPRGHO
ZDVFUHDWHGWRGHVFULEHWKHXQLTXHIHDWXUHVRIDQRQOLQHJDPEOLQJHVHUYLFHVFDSH)LJXUH






As the Internet grew more popular as a retail medium through the late 1990s and early 
2000s, researchers began to apply the traditional servicescape model. Eroglu et al. (2001) 
adapted the theoretical S-O-R model to a retail e-space, and later empirically confirmed their 
new theory (Eroglu, Machleit, & Davis, 2003). Williams and Dargel (2004) converted the 
servicescape model to a “cyberscape,” utilizing the flow construct from motivational 
psychology, while Hopkins, Grove, Raymond, and LaForge (2009) confirmed that Bitner’s 
(1992) standard servicescape dimensions are present and influential within a virtual setting. 
Further research has also investigated trust dimensions (Harris & Goode, 2010), cultural 
influences on emotional responses to online cues (Davis, Wang, & Lindridge, 2008), and specific 
sound preferences (Fiore & Kelly, 2007). Davis et al. (2008) found that arousal mediates 
expression of pleasure for those in collectivist cultures, while arousal and pleasure are distinctly 
separate responses for those in individualistic cultures. Fiore and Kelly (2007) determined that 
sound is an effective means of overcoming the physical barriers between the consumer and the 
retail environment. The online gambling environment, however, is a unique setting. It 
encompasses the virtual environment researched in retail literature, but its product is a service 
with intangible components. That is, it is the online gambling experience itself that is the product 
sold. Because of this, the theoretical model encompasses aspects of prior models of the e-
servicescape as well as stimuli specific to the gambling product.  
Description of Theoretical Model 
 Drawing on the xtant literature and istory of online gambling, a theoretical model was 
created to describe the unique features of an online gambling e-servicescape. Figure 1 consists of 
a visual representation of the proposed model for depicting the relationship between 
environmental cues in an online casino context and consumers’ responses. The model draws on 
the S-O-R paradigm, and suggests that the environmental elements of the online casino 
(stimulus) influence consumers’ affective and cognitive states, which lead to an influence on 
behavioral intentions. Personal and situational factors and demographic characteristics serve in a 





































































































the speed of their navigation through the site. The site designer must weigh the depth 











































































































offer the most potential customer satisfaction.
)URPWKLVGLVFXVVLRQDQGOLWHUDWXUHUHYLHZWKHIROORZLQJSURSRVLWLRQLVGHULYHG
0DSSLQJWKH2QOLQH*DPEOLQJH6HUYLFHVFDSH
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 atmospheric cues and internal responses.
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online casino servicescape and internal responses.
 3D 'HPRJUDSKLFFKDUDFWHULVWLFVPRGHUDWHWKHUHODWLRQVKLSEHWZHHQWKH
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relationship with revisit intentions.
3 2YHUDOOVDWLVIDFWLRQZLWKWKHRQOLQHJDPEOLQJH[SHULHQFHZLOOKDYHDSRVLWLYH

























































studies could focus on compiling empirical evidence to document the impact of the 
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